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THE MICHAEL ARAM COLLECTION
The only gift and home store you will ever need specializing  

in fine linens, crystal, tableware and so much more 

GIFTS ETAL 
424.279.9276                giftsetal.com
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Hey, Hey, Holidays!
Our Ultimate Party & Gift Guide 

Dress Codes
Diamonds That  
Do Good

Inspired Living
Coffee Tables Redefined

Give  
Thoughtfully 
Jay Leno  
Talks Philanthropy
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Ingredients & instructions  
continued on back

Ingredients
1 (9½

 by 9-inch) sheet puff pastry,
thaw

ed and cut in half
3 tablespoons extra-virgin olive oil
1 large fennel bulb, stalks discarded,

bulb halved, cored, and sliced thin
3 garlic cloves, m

inced
½

 cup dry w
hite w

ine
½

 cup pitted oil-cured black olives,
chopped

Fennel, O
live, and  

G
oat Cheese Tarts

CO
NVERSATIO

N 
STARTER

W
hether around the table, 

in the office or on the road, 
these questions are sure 
to spark interesting and 
thoughtful discussions  
w

ith friends, fam
ily and  

colleagues. So go ahead  
and ask aw

ay. The answ
ers 

m
ight surprise you.

�²¯��
«À³®½¹¸�


¼¹¿º
«¾��

¹¼±«¸��¾«¸¶¯Ã
�²¯��

«À³®½¹¸�

¼¹¿º

«¾��
¹¼±«¸��¾«¸¶¯Ã

ȱȯ
ȯ
ȯ
��
¯½¾²¯½¾¯¼��À¯¸¿¯��¿³¶®³¸±��ʦ�Ȱ½¾�	¶¹¹¼

ȱȯ
ȯ
ȯ
��
¯½¾²¯½¾¯¼��À¯¸¿¯��¿³¶®³¸±��ʦ�Ȱ½¾�	¶¹¹¼

�¿¼²«½¯ʦ��
��Ȱȯ

ȴȶȶ
�¿¼²«½¯ʦ��

��Ȱȯ
ȴȶȶ

�
³¼¯¾�ȸȰȳʧȱȱȴʧȷȷȷȷ

�
³¼¯¾�ȸȰȳʧȱȱȴʧȷȷȷȷ

�
°°³¯�ȸȰȳʧȱȱȴʧȯ

ȯ
ȯ
ȯ

�
°°³¯�ȸȰȳʧȱȱȴʧȯ

ȯ
ȯ
ȯ

·
¹¼±«¸½¾«¸¶¯Ã°«ʧ¹·

ʵ¾²¯®«À³®½¹¸±¼¹¿º
·
¹¼±«¸½¾«¸¶¯Ã°«ʧ¹·

ʵ¾²¯®«À³®½¹¸±¼¹¿º
®«À³®½¹¸±¼¹¿ºˁ

·
¹¼±«¸½¾«¸¶¯Ãʧ¹·

®«À³®½¹¸±¼¹¿ºˁ
·
¹¼±«¸½¾«¸¶¯Ãʧ¹·

http://morganstanleyfa.com/thedavidsongroup
http://morganstanleyfa.com/thedavidsongroup


10  mosaic

Barefoot 
Luxury  
Discovery Land Company Caters 
to the Laidback Power Set 

In our over-connected, endlessly streaming world of 
data and due dates, getaways that give us breathing 
space to renew and activities to reconnect with our fam-
ilies are becoming essential. Discovery Land Company, 
a brand of luxury, residential private club communities 
and resorts, has made such respites its mission. 

The mastermind behind these 21 (and growing) in-
ternational properties? Mike Meldman, a Stanford grad 
and former blackjack dealer in Vegas, who made the 
leap to real estate after noticing common angst among 
his contemporaries. “I seemed to be having the same 
conversations with colleagues who were busy working, 
traveling and trying to be present while raising their 
families,  Meldman says. hen they finally had time 
off to spend together, they wanted it to be uncompli-
cated and meaningful.”

As a single father, Meldman, 58, drew inspiration 
from his own desire to spend quality time with his 
family. The idea behind Discovery Land Company, 
which officially launched in 1994, was simply this  offer 
luxury vacation homes that foster communities in the 
most stunning destinations. Today, the average starting 

GOING PLACES
Travel  I  By Bekah Wright

Clockwise from top: Silo Ridge, DLC’s Hudson Valley resort;  
Michael Jordan, longtime DLC owner; the view from DLC’s Chileno 
Bay resort in Mexico; Mike Meldman, Discovery Land founder. 



price of these gated-community homes is $4 
million. (Add to that a vetted membership, 
$100,000 initiation fee and annual dues of 
around $16,000.) “At the end of the day, 
great people create the best memories,” 
says Meldman, whose members at various 
clubs can call Bill Gates, Michael Jordan, 
Justin Timberlake and Tom Brady their, ahem, 
“neighbors.” 

The continual growth of private luxury 
resorts and communities doesn’t surprise 
Vikram Seshadri, a Bay Area-based luxury 
travel advisor with Protravel International. 
“Ninety percent of my clients, most of whom 
are in the tech and financial sectors, belong 
to luxury vacation communities,” he says, 
citing vacation hot spots from Mustique to 
Sun Valley. Seshadri says travelers visit their 
residences an average of three times a year. 
“These properties have the activities and 
amenities of upscale hotels, but they’re also 
investments that increase in value.”

Unique and exclusive amenities add value. 
At Discovery Land Company properties, 
mainstays are champion-level golf courses, 
but other properties, such as Montana’s Iron 

orse, offer y fishing and whitewater rafting, 
and the newly opened Silo Ridge in New 
York’s Hudson Valley offers an Olympic-caliber 
equestrian center. 

A key difference between Discovery Land 
Company and other five star resorts is the 
lack of formality. Don’t feel like wearing golf 
shoes on the fairway? No problem. “I didn’t 
grow up at a country club, so our clubs are a 
lot more casual,” Meldman has been quoted 
as saying. “Getting my kids into traditional 
golf attire was a challenge, so I thought, ‘I’m 
not fighting with my kids when Im trying to 
do something fun with them.’ So at all of 
our courses, you can wear T-shirts and board 
shorts and go barefoot if you want.” n
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